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A beautiful, eye-catching Web site
design can certainly generate a lot
of "oohs" and "ahhs," but if your
Web site's back end isn't strong,
that is about all your gorgeous site
will get you.

"Back end" is industry-speak for
your Web site's software and hard-
ware infrastructure, including
server software. Your back end also
determines how search engines
such as Google and Bing "see" your
site and how easy it is to transfer,
update, or upgrade your site.

So, is your back end up to snuff?
Asking three simple questions can
help you determine if your back
end software is working for you or
against you.

IS IT "CRAWLABLE"?

Google and the other search en-
gines constantly "crawl" the Inter-
net using software-based robots
(or "bots"). Search engine algo-
rithms then rank Web sites based
on certain components. If your
back end software is not easily
crawlable, it will hurt your rank-
ings. Without good rankings, your
site design is lost in cyberspace.

In order to be crawlable, your soft-
ware should do the following:

¢ Allow you to establish unique
page headings, Meta data, and
URLs {uniform resource locators, or
Web addresses);

¢ Create "readable" URLs such as
Www.mypractice.com/breast-
augmentation-dallas/ as opposed
to something like
www.yourpractice.co-
/dataprogram/?=12345/pages/set=
zhow/; and,

¢ Make sure your site's content or
navigation is built into the HTML
page code, not in a separate file.
Search engines may not be able to
crawl through the content if it is
held in a separate file.

(HTML, or hypertext markup lan-
guage, is the code that formats
your Web site content so it can be
read by Web browsers.)

DOES YOUR BACK END RE-
STRICT THE DISPLAY OF YOUR
BEFORE-AND-AFTER GALLERY?

Before-and-after galleries are by far
the most frequently and heavily
trafficked pages on any plastic
surgeon's Web site. Your gallery
should showcase your artistry.
Many Web site hosting companies
say they offer the ability to easily
change and update your photo gal-
lery. While this may seem appeal-
ing on the surface, it is important
to lift the hood and double check
that claim for yourself.

This one-size-fits-all, cookie-cutter
approach may not be the best way
to sell your practice or spotlight
your skill. Before-and-after pictures
should be properly shaded and
aligned. Simply uploading the pic-
tures and letting the software
handle the details may compromise
your craft.
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Would you purchase an expensive
piece of artwork and then just hang
it on the wall without proper light-
ing and a nice frame? The same
principle applies with your before-
and-after pictures.

You want to show off your work
and place it in the best possible
light. Make sure your Web site
hosting company can shade the
photos appropriately, align the
photos so the various body parts
are in anatomical order, and add a
background that matches the look
and feel of the rest of your Web
site.

CAN YOU TAKE IT WITH YOU?

Back-end software may not be
transferable. It should be. Ask if
your site's content management
system is uniquely created by the
Webmaster, "open source" soft-
ware, or proprietary software that
requires a licensing fee.

Asking these simple questions
about your Web site's infrastruc-
ture now can help you make sure
that your Internet marketing strat-
egy has staying power.

If you are not satisfied with the an-
swers, then some changes may be
needed, including building a new
Web-based presence using a differ-
ent infrastructure. This task may
seem overwhelming, but should
you decide to make a change your
newfound knowledge about the
back end will help you make the
right decisions, going forward.

Your practice's new Web presence
will eventually replace the old, and
you will have regained your flexibil-

ity.



