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Answers to your most pressing
questions about Internet
marketing

QOver the past year, Google, Bing
and other search engines have
launched a record-breaking
number of changes to their search
algorithms. Countless surgeons
have come to me with questions
regarding these changes. Below
are answers to some of the most
important questions.

Q: Why are newcomers outrank-
ing me on Google?

A: Search engines rank websites,
not surgeons. Frustrating as it may
be, when it comes to SEQ, it
doesn’t matter that you are an
experienced, reputable surgeon.
What matters is that you follow
Google’s constantly changing
rules; otherwise, your website
won’t rank well in the search
results pages. A newcomer can
easily outrank you if he or she has
an effective, search engine-friend-
ly website. To determine what you
can do to regain your rankings,
consider hiring an experienced
Internet marketing firm to analyze
your website and SEO strategy.

Q: What is the best way to
evaluate an SEO firm?

A: Start by looking at your rankings.
Go to Google and type in some
keywords that pertain to your
practice. Does your website appear
on the first page of the search
listings? If not, you have a problem.
Next, take a look at your analytics
program to see if your website is
attracting more visitors from your
target market over time. If it’s not,
you may need to alter your SEO
strategy — and potentially the
company handing it.

Q: My Website ranks well so why
am | not converting Visitors to
Consultations?

A: Just because your SEO firm is
doing well with your SEO doesn’t
mean that they are good website
designers. It also doesn’t mean
that they are

capable of designing a premium
eye care website that converts visi-
tors to patients. It is very important
that you keep website design and
marketing in mind when selecting
an Internet

marketing firm.

Q: What are “Panda” and “Pen-
guin”?

A: Pandais a change Google made
to its algorithm in 2011. It was the
first to affect entire websites.
Panda

penalized websites with too much
similar or duplicate content. Pen-
guin is a second change to Google’s
algorithm. Launched in 2012, this
update was aimed at eradicating
“over-optimization.” Scores of
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Q: Is my website’s content
important?

A: Yes, very important. In fact,
it’s just as important as your
website design. If your website
contains duplicate content or
content that is too similar to
content on other websites, your
rankings will suffer. Duplicate
content is also objectionable to
website visitors and reduces the
chances of them calling or
emailing you. People visiting
your website are looking for in-
formation that is distinctive, not
information they can find any
where. Do a test: copy a sen-
tence from your website, paste
it into the Google search box
and press enter. If other web-
sites with the same content
appear, that’s a problem. In ad-
dition, if you hired an Interne
marketing firm to write your
content, ensure you own it so
that you can reuse it should you
decide to switch to another firm.
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